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Growth Stack Inc

M
edium-sized businesses and 

enterprises seldom have 

the means to automate and 

acquire investments for tools 

to accelerate growth. Growth Stack Inc is 

one such opportunity provider that helps 

businesses grow to compete with the players 

in their field. The company understands that 
savvy entrepreneurs worldwide are adept at 

identifying and building new fintech, adtech, 

and productivity software. Once these SaaS 

products have passed the proof-of-concept 

stage, it’s not uncommon for the product to 
grow beyond the founders’ core competencies. 
By infusing capital and adding infrastructure, 
Growth Stack Inc. can work with the founders 

and leverage its expertise to quickly accelerate 

growth. This enables SaaS businesses to 
realize their full potential while delivering 

solid returns to investors. 

Kevin Petersen,
CEO

Providing Opportunities for 

Techpreneurs Across the Globe
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Kevin Petersen 
(CEO – Reno, NV)

Team Growth Stack Inc

Devin Sizemore 
Fractional Chief Marketing 

Officer

Pradeep Padanthaya
CTO – Edison, NJ

Aloke Nanda
Operating Partner & CRO – 

Toronto

Alam Ghafoor
Operating Partner & 
Acquisitions Head – 

London, UKA Silicon Valley native, Petersen began 
his career as #13 with staffing industry 

startup,  On Assignment. During his 
8-year tenure in a Marketing Director 

role, sales grew from $7 million 
to $65 million annually, while the 

footprint expanded from 10 regional 
offices to more than 25 offices with 

international coverage. Petersen 
stayed through the IPO in 1996 [NYSE: 
ASGN], while the company continues 
to operate today in 26 countries at a 
$4 billion market cap.  Upon leaving 
On Assignment, Petersen leveraged 
his IPO and marketing experience to 
launch a consulting service coupled 

with a trade show marketing agency. 
His agency’s first client was Fortune 

500 company, Kelly Services where he 
helped to grow brand recognition for 
its Kelly Scientific Resources unit. He 
continued consulting for more than 
20 years with some emphasis on the 
finance industry focusing on big data 
and propensity modeling to support 

product launches.

Devin is a growth strategist 
who has worked with over 500 

businesses on their growth 
strategies generating tens of 
millions of dollars in sales. In 

addition, he is brilliant at making 
connections that open doors for 

strategic partnerships, cobranding 
initiatives, client relationships and 
more. As an entrepreneur, Devin 
has owned an online marketing 

agency, manufacturing company, 
co-working space, cat café, and 
consulting company. His diverse 
background and large network 

allow him to solve problems quickly 
and often in unique ways.

Technology Executive with 20 
years of experience in Software 

development, architecture 
and people management. Vast 

experience working with product 
development companies such as 

i2 Technologies (now JDA Software 
– implementing world class supply 
chain software for companies such 

as Honda of America, Lockheed 
Martin, Samsung, Shell and other 
Fortune 500 companies), Vitech 

Systems Group (whose V3 software 
is designed to address the unique 

needs of insurance, retirement 
and investment organizations). 

His primary focus is on Agile 
development and delivery using 
cutting edge technologies and 

hosting SaaS businesses in AWS 
cloud. Achieved key several 

milestones in the world of software 
development, management, delivery 
and proven experience in managing 

technical teams of size 50+.

Aloke is a Partner and Advisor at 
Growth Stack where Pre- acquisition, 
he’s involved in sourcing companies 

and applying a custom Diagnostic 
model to identify the full value 
potential of a target asset. Post 

acquisition, he may take on the role 
of Interim Chief Revenue officer 
to build a scalable Go to Market 
strategy, which can include key 

hiring, territory and compensation 
plan mapping, and the building 

out of sales and customer success 
playbooks. Aloke’s career has 

included building and managing 
direct sales teams and international 

reseller channels in roles such as 
VP sales at large public companies 

such as salesforce.com, and Internet 
Infrastructure company Tucows, 

to CRO roles at private companies 
such as Dominion voting and Private 

Equity platform Axial.net

Over 30 years’ experience with many 
different industries across the world. 

Everything from Aviation, Real 
Estate, Commodities and Financial. 
Sales, marketing, brokering deals 

and negotiations are his forte. 
Alam has brokered ($500+mm) 

and created strategic partners and 
joint ventures as well as initiating 
Acquisitions for many years and is 
now a key part of the Growthstack 

Inc executive team driving our 
acquisitions division. He has been 

with Growthstack Inc since October 
2020.Based in London UK. Works 
and travels across Europe, USA, 

Middle East and the Far East.

Growth Stack Inc’s 
early investments were 

in adtech and martech 

solutions that help 

customers grow. Today 
the organization focuses 

more on productivity 

tools and platforms that 

increase speed to market.  

Many productivity tools 

will make life much 

easier, and enterprises 
can’t go without them, so 
the team at Growth Stack 

is focused on the ones that 

will best increase speed to 

market. Growth Stack has 

had a multi-channel and 

multi-year plan that helped 

accelerate growth. Many 

tech founders first focus 
on relatively easy sales, 
including social media 

and automated inbound/

outbound funnels. So 

they realized that adding 

podcasts, webinars, and 
developer Q&A sessions 

early helps to create 

deeper connections 

between customers and 

the brand. 

Phenomenal 

Performance

Growth in IT has been 
phenomenal as companies 

continue looking for 

ways to automate and 
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As Growth Stack Inc continues to 

monitor, inquire, research, and view the 

world as a whole, Mr. Petersen seeks 

out the best opportunities to broaden 

the SaaS world and the tech world and 

find the products with the best impacts 

for businesses and individuals

improve efficiencies. Cost reductions are not 
usually the primary driver when companies 

invest in their IT infrastructure. So, decision-
makers are more often driven by increasing 

sales and fulfillment speed to their customers. 
In this regard, Growth Stack Inc. invests in 

the sales and productivity tools companies  

need to optimize. 

Growth Stack expects customers to realize 

the apparent return on investment (ROI). “We 

once had a customer tell us that they had positive 

ROI just seven days after subscribing to one 

of our software-as-a-service (Saas) platforms 

and that their early gains paid for their annual 

subscription with us,” shares Kevin Petersen, 
CEO of Growth Stack.  Another venture that 
Growth Stack acquired in 2014 generated a 

100% return in its first year.  Similarly, in 2016 
the company grew to USD 100k/MMR in the 

first 12 months and an eCommerce program 
that exceeded USD 1.1M in product sales in the 

first 12 months.  “These are the kinds of wins 
we strive to deliver.  We aim to make every 

endeavor a win-win for our customers and us.  

We haven’t failed on this motto yet, and for that, 
we are very proud,” he explains further.

Aiming to be the Best

Growth Stack strategically looks for SaaS 

investments that will deliver returns in the mid 

to high 20 percent range, and some high-margin 
SaaS products can do much better than that. 

“We have been stair-stepping the marketplace 

for the past eight years and are actively working 

on our first eight and nine-figure acquisitions,” 
says Mr. Petersen. The lower middle market 
is the right place for Growth Stack as the 

company focuses on accelerating growth for 

mid-stage companies that are ready to scale. 

Today Growth Stack has a private market 
valuation of approximately USD 6.5 million 
with about 11 million shares outstanding.  The 
Team’s acquisitions in the pipeline will take 
them beyond USD 100 million pre-market  

valuations in 2023.

 Employee satisfaction is highly correlated 
with customer satisfaction, and Growth Stack 
knows it. Everyone on the team is motivated 
by helping customers succeed and operate more 

efficiently. The “ah ha” moments drive the 

energy and company culture.  With employees 

around the globe, Growth Stack Inc maintain 
the same beliefs, goals, mission, and thesis, 
making them the incredible company they are. 

Employees at Growth Stack understand 
that It is important to listen to customers about 

what is working for them and which new 

features they want to prioritize in future product 

releases. “We rely heavily on our customer 

success team to listen to customer feedback 

during the onboarding process and document 

how products can be improved. We work to 

ensure that Growth Stack Inc. gives exposure to 

the best privately held tech companies.  Growth 

Stack = 4 years to $5 billion market cap,”  
explains Mr. Petersen.

Looking Ahead

Growth Stack has been networking with 

tech founders worldwide since their launch 

in 2013. Early on, Mr. Petersen purchased a 
content site from a woman in Japan. Growth 

Stack Inc also made its first seven-figure 
acquisition, a Ukrainian business, and plans to 
continue acquiring companies and talent from  

around the globe.

“We are looking at investments that have 

broader impacts like improving supply chain 

efficiencies or crowd safety products,” Mr. 
Petersen says. A number of industries are still 
long overdue for meaningful tech adoption 

heading into 2023.  As Growth Stack Inc 

continues to monitor, inquire, research, and 
view the world as a whole, Mr. Petersen seeks 
out the best opportunities to broaden the 

SaaS world and the tech world and find the 
products with the best impacts for businesses  

and individuals. 

Reprinted with permission from digitalfirstmagazine.com


